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March Marketing Report

The Adventurist
The 49th edition of The Adventurist went out on Friday, March 7, 2014 to 8,759 individuals.  It 
had 1,798 opens and 151 total clicks to links embedded in the newsletter. The most popular 
links were for the Blue Ridge Bakery Boys, TC Arts Pottery Independent Study and the 
Brevard Colllege Jazz Ensemble. Our April edition will be coming out Thursday,  April 3rd.

Social Media
We’re pleased to report that our Facebook audience has expanded to 2,674 from 2,575 
followers and our Twitter account has 2,342 followers.  The videos on our Visit Waterfalls 
You Tube site have been viewed over 74,309 times, up from 72,048 times in March. Our 
new video and TV spot, hosted on Vimeo, has been viewed 11,888 times, up from 11, 382 
at the end of February. 

Media
New and upcoming media placements include Mountain Flyer, AAA GO Magazine, Outside 
Magazine, Southern Living, Women’s Day, Good Housekeeping, Our State, The Laurel, Bike 
Magazine, Garden & Gun and Country Living.  Our on-line presence is anchored by our 
VisitNC.com program, as well as wncoutdoors.info, hikewnc.info and mtbikewnc.com. 
 
Public Relations
We’ve been working very closely with writer Lynne Brandon to provide information and 
photography about Brevard and Transylvania County for an article in Southwind Journeys. 
She is also pitching a larger article on our area to Outsider and Blue Ridge Magazine. 
Southbound Magazine is featuring Kevin Howell in its spring issue.

Kiosk
We have received tentative approval from the Ranger Station for the proposed kiosk to be 
installed at that location in the spring. Because there is no publicly available internet service 
at that location, we will need to contract with a mobile provider for a wi-fi hot spot in 
order to feature the visitwaterfalls.com website on the kiosk touchscreen. The kiosk will be 
“locked down” to display only this website. 

Governor’s Conference
On March 3, Clark, Karen and Brad attended the NC Governor’s Conference on Tourism 
in Charlotte.  Highlights of the conference included a media roundtable where we had 
the opportunity to pitch stories to several editors of key regional and national magazines, 
including Southern Living, AAA Go Magazine, Our State, Garden & Gun and many others. 

Our pitch to Garden & Gun about fly fishing in Transylvania County struck a chord with 
their editor, who requested additional information later in the week. 

The conference also gave us the opportunity to have a constructive visit with the state’s 
tourism agency, Luquire George and Andrews, regarding some of the issues that have arisen 
since the state relaunched the visitnc.com website last summer.  



Marketing Plan
The TDA Marketing Committee and Market Connections have met on Monday, March 24 
to review the draft 2014/2015 Marketing Plan. The plan had been created on review and 
recommendations of the committee and board at previous meetings. Karen is bringing the 
FY 2014-25 TDA Marketing Plan for your approval today.
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